
C A S E  S T U D Y  ·  L O C A L  S E O,  W E B S I T E ,  R E V I E W S  &  P R

Getting a local business found,
by people and by AI.
CG Granite Countertops is a countertop fabricator with showrooms in Racine, WI
and Gurnee, IL. Here’s where they show up in Google today, and the website,
review, video, and PR work behind it.

G O O G L E  M A P
R E S U LT S

Top 3
for most of the key
local searches we
targeted, including
three #1 spots.

G O O G L E  V I D E O
R E S U LT S

10 of 12
top short videos for
“countertops racine
wi,” plus #1 for a
regional search.

G O O G L E  A I  M O D E

Named
in AI answers about
the client’s main
services, first in all
four shown.

G O O G L E  R E V I E W S

7 → 27+
new reviews, the year
before vs. after the
review funnel.

M Y  R O L E Google search results pp. 2–6 →  ·  AI Mode pp. 5–6 →

Search: keyword research for the areas and services the client wanted to grow; homepage and FAQ
copy; 7 new location pages; reorganized site navigation and service menus pp. 7–8 →
Website: redesigned the header and simplified the menu, adding social links; built the site footer from
scratch (the site had none before) p. 8 →
Google Business Profiles: optimized and managed both locations with regular photo updates; fixed
inconsistent listings on other key sites pp. 2–3, 12 →
Short-form video: I recommended shifting the focus from mostly photos to short vertical video across
their social channels; they sent raw footage, and I handled editing, audio, end cards, and each post’s
keywords, hashtags, and locations pp. 4, 12 →
Reviews: a QR-code review funnel with thank-you cards I wrote and designed, and replies to every
review for much of our work together pp. 10–11 →
PR and events: three campaigns (August 2025 – February 2026) with event pages, press releases,
social posts, and graphics pp. 13–17 →
Leads: a “Get a Quote” button in the header and on key pages, an updated Contact page, and a rebuilt
quote form that captures the project’s state and city, measurements, and how each lead heard about the
client p. 9 →

H O W  T O  R E A D  T H I S

These are highlights, not every search: the client ranks in the top three for most, but not all, of the terms
we targeted. I ran the searches in October 2026 in a private window from southeast Wisconsin, and
results vary by location, device, and date. Paid “Sponsored” listings aren’t counted. The client also works
with other agencies, and their strong reviews help too, so these results reflect a team effort.
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G O O G L E  M A P  R E S U L T S

Top three on the map
The “Places” box is often the first thing local searchers see. The client ranks in the top three for
most of the key local searches we targeted. A few highlights:

“countertops gurnee il”
# 1  I N  T H E M A P  R ES U LT S

Gurnee showroom listed first, ahead of nearby
fabricators.

“countertop fabricators gurnee il”
# 1  I N  T H E M A P  R ES U LT S

Same top spot for a more specific “fabricators”
search.
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G O O G L E  M A P  R E S U L T S  ·  C O N T I N U E D

“countertop installation northeast il”
# 1  I N  T H E M A P  R ES U LT S

A broad regional search. Google notes that the client’s
website mentions countertop installation.

“countertops racine wi”
# 3  I N  T H E M A P  R ES U LT S

Third among regular listings in Racine (paid
“Sponsored” listings not counted).
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G O O G L E  V I D E O  R E S U L T S

Short videos that rank
When I started, the client posted mostly photos and longer horizontal videos. Short vertical video
was taking off, so I recommended shifting the focus there while keeping photos in the mix. From
then on, the client sent me raw footage and I did everything else: editing, adding or adjusting
audio, end cards, and optimizing each video across their social channels. After 7 months of
working with them, the client brought social media in-house so a family member could take it
over. Today, their short videos rank at the top of Google’s short video results for core local
searches. A few highlights:

“countertops racine wi”
1 0  OF T H E T OP  1 2  S H OR T  V I D EOS

On Google’s Short videos tab, 10 of the top 12 results
are the client’s, across Facebook, YouTube, Instagram,
and TikTok. Captured October 14, 2026.

“countertops gurnee il”
# 5  A N D  # 7  S H OR T  V I D EOS

The client holds 3 of the top 8 short videos, including
two I edited and posted more than a year ago, still at
#5 and #7. Captured October 14, 2026.

“countertops southeast wi”
# 1  V I D EO R ES U LT

An install-day video ranks first for a broad regional
search.
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G O O G L E  A I  M O D E

Recommended by AI
When I asked Google’s AI Mode for local recommendations, the client was named first in each
answer below.

“countertop
fabricators that offer
white quartz near
Racine WI”

N A M ED  FI R S T

Listed first among “Top
Fabricators for White Quartz in
the Racine Area.”

“what local countertop
fabricators offer
installation?”

N A M ED  FI R S T

Listed first, with a linked
excerpt about the client’s
measuring, custom fabrication,
and installation services.
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G O O G L E  A I  M O D E  ·  C O N T I N U E D

“countertop showroom
racine wi for quartz
and granite”

N A M ED  FI R S T

Listed first among showrooms
in Racine, with a linked
reference to their remodeled
showroom.

“best fabricator for
white quartz
countertops with
installation in
northeast il”

N A M ED  FI R S T

Named “the premier choice” for
white quartz with installation in
Northeast Illinois. Captured
October 14, 2026.
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W E B S I T E

Homepage copy, before and after

W H AT  C H A N G E D

One long paragraph became scannable sections
with clear headings

Named the services and stone types customers
search for

Added the service area (Southeastern Wisconsin
and Northeastern Illinois) and both showrooms

Ended with a clear call to request a free quote

B EFOR E

Archived copy (Wayback Machine, August 2024). Original styling didn’t
load, so compare the content and structure.

A FT ER
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W E B S I T E

Navigation and location pages, before and after

W H AT  C H A N G E D

Moved the location pages out of a crowded top
menu and into the new footer, so the main
navigation is easier to use

Built the site’s first footer, which organizes service
areas by state

Added 7 new location pages (1 in Wisconsin, 6 in
Illinois), each linking to the quote form

Changed the menu link and hover colors to match
the client’s brand

B EFOR E

Archived copy (Wayback Machine, August
2024). Original styling didn’t load, so compare
the content and structure.

A FT ER

Detail: service areas in the new footer

A FT ER

The full new footer
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W E B S I T E

Quote form, before and after
The client needed more information from each lead before calling with a quote, so I rebuilt the
form around what their team needs to price a job.

W H AT  C H A N G E D

Replaced the “Your Location” state dropdown with
required Project State and Project City fields, so
the team knows where the job is, not just where
the customer lives

Added “How did you hear about us?” (my
suggestion) to show which marketing channels
bring in leads

Replaced the “Drawings/Layouts” upload with a
measurements upload, the information the team
needs for a quote

Changed the generic “Your message” to “Describe
your project”

Marked required fields and split the name into
first and last

Improved readability: white labels instead of red
on dark gray, and a brand-red Submit button that
stands out

B EFOR E A FT ER
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R E V I E W S

A review funnel, from card to click
Happy customers often mean to leave a review and then forget. I built a simple path that makes it
easy at the moment they’re happiest: right after their new countertops go in.

1

The card
A printed thank-you
card I designed in
Canva, with a QR
code, left on each
customer’s new

countertops.

→

2

The scan
One quick scan with
a phone camera. A
short web address
printed below the

code was a backup
for anyone who’d

rather type.

→

3

The page
A simple landing

page where
customers pick the
location that served

them.

→

4

The review
Customers pick the

site they already use:

Google Bing

Yelp

Facebook

W H Y  A  L A N D I N G  PA G E

The client has two locations,
so a single review link could
send customers to the
wrong profile. The landing
page let each customer pick
the location that served them
and the site they already use,
so every review landed in the
right place.

R E P LY I N G  T O  E V E R Y
R E V I E W

For much of our work
together, I wrote a response
to every review the client
received. Replies show
shoppers that a real person
is listening, and they keep
the business profile active.

T H E  R E S U LT

7 → 27+
new Google reviews across
both locations, in the 12 months
before vs. the 12 months after
the funnel launched

Racine: 5 → 21+
Gurnee: 2 → 6

T H E  C A R D

I wrote and designed the card in the client’s
colors and voice: professional, yet candid and
simple. Growing social followers was a top
priority then, so the thank-you side features their
social channels, with the icons in full color to
catch the eye. The client’s team left one on each
customer’s new countertops. The client has since
changed their website addresses, so the review
landing page is no longer online.
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R E V I E W S

What customers said
A few of the Google reviews that came in after the funnel launched. Detailed reviews that
mention staff, the city, and the project give shoppers real reasons to trust the business, and give
Google and AI tools specific details to match. Reviewer names and photos are blurred.
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C O N T E N T

Content in use
M Y  P H O T O ,  F R O N T  A N D  C E N T E R

Racine Google Business Profile Gurnee Google Business Profile

Facebook page cover

I photographed this kitchen at
the 2024 Parade of Homes.
The client now uses it as the
main photo on both Google
Business Profiles and as their
Facebook cover.

R E A C H

YouTube Short

Short description, showing views

B Y  T H E  N U M B E R S

YouTube Short

15,000+ views

Slab-to-kitchen Facebook post

About 2× the page’s
typical views
46 clicks · 9 shares

August open house promo (one
Facebook post)

1,300+ views
26 clicks · 8 shares

I edited and posted all three, and
wrote the descriptions.

Figures as of October 2026.
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P R  &  E V E N T  C A M P A I G N S

Three events, every channel
The client hosted three community fashion events at their Gurnee showroom, each giving back
to a nonprofit. I ran the promotion for all three across social media, the website, local news, and
more.

EV EN T B EN EFI T I N G W H ER E I T  R A N

August Open
House
Aug 16, 2025

PADS of Lake County
(homeless services)

Lake County Journal (news story) · Patch community listing ·
syndicated release, 401 brand mentions

November
Open House
Nov 5, 2025

Boys & Girls Club of
Lake County

Lake County Journal (news story) · Lake County News
Dispatch (news story) · Patch community listing · syndicated
release, 384 brand mentions

Spring Pop-Up
Feb 10, 2026

Heart of Cabi
Foundation

Lake County Journal (news story) · Daily Herald (community
section) · Patch community listing · local media only, at the
client’s choice

W H AT  I  C R E AT E D  F O R  E V E R Y  E V E N T

A Facebook event page, where most social posts sent people
An event post on the client’s website, written for search and linked from their Google Business Profile
Press releases written for local media and for search. The syndicated versions for the August and
November events added links back to the client’s website and hundreds of brand mentions.
Community event listings
Social posts on Facebook, Instagram, and Google Business Profile
All flyers and graphics, designed in Canva and resized for print, email, and social
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D E S I G N

Event flyers
Designed in Canva, in the client’s red-and-black brand, with each event’s nonprofit partner front
and center.

August Open House
A U G U S T  2 0 2 5

Benefiting PADS of Lake County.

November Open House
N OV EM B ER  2 0 2 5

Benefiting the Boys & Girls Club
of Lake County.

Spring Pop-Up
FEB R U A R Y  2 0 2 6

Benefiting the Heart of Cabi
Foundation, with a Valentine’s-
week theme.

O N E  D E S I G N ,  M A N Y  S I Z E S

Each flyer was adapted for every place it appeared: a Facebook event cover (1920 × 1080), a Patch listing
header, a 5 × 7 email and print version, and Instagram and Google Business Profile posts. Consistent
visuals made every channel feel like the same event.
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W R I T I N G

One event, two angles
Local editors want who, what, when, and where. National outlets need a reason to care about a
business they’ve never heard of. I wrote a version for each audience. Both list the client’s sales
contact as the media contact, at their request.

Local press release
A U G U S T  2 0 2 5

Written for area media: event details first, a quote from
the client, and the nonprofit angle.

National syndication version
A U G U S T  2 0 2 5

Same event, broader angle: a trend story about small
businesses pairing commerce with a cause.

C O M PA R E  T H E  H E A D L I N E S

Local: CG Granite Countertops Hosts Fall Fashion Open House to Support PADS of Lake County

National: Illinois-Based Countertops Company Teams Up with Fashion Brand to Support Homeless
Services in Lake County

Why these words: Both headlines carry keywords that help a local business get found. The local version
leads with the business name, and the national version leads with the service and the state. Both name Lake
County, home of the client’s Gurnee location, and the partnership with PADS of Lake County tied the
business to a local nonprofit in the same area, in search results and in the news.
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P L A C E M E N T S

Published locally
News coverage from all three events. Each event was also listed on Patch’s local community
calendar with my event graphics. Outlets may have edited the copy before publishing.

Lake County Journal
N EW S  S T OR Y  ·  A U G  1 3 ,  2 0 2 5

August Open House. Ran as a news item from my
release.

Lake County Journal
N EW S  S T OR Y  ·  N OV  1 ,  2 0 2 5

November Open House. Ran as a news item from my
release.

Lake County News Dispatch
N EW S  S T OR Y  ·  N OV  2 , 2 0 2 5

November Open House. Ran with my event flyer as the
lead image.

Lake County Journal
N EW S  S T OR Y  ·  FEB  5 ,  2 0 2 6

Spring Pop-Up. The outlet also produced an audio
version.

Daily Herald
C OM M U N I T Y  S EC T I ON  ·  FEB  4 ,  2 0 2 6

Spring Pop-Up. Placed in the submitted-content
section, under the client’s name.

W H Y  I T  M AT T E R S

Local news mentions build trust with nearby
customers and give search engines and AI tools
independent sources that confirm the business is
real, active, and part of their community.
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D I S T R I B U T I O N

Syndicated beyond the local market
For the first two events, I ran the national version through a paid content syndication service. I
adapted the content and images into several formats (articles, slides, graphics, and video) and
chose how each one appeared. Individual publishers may have changed the headlines and copy.

August Open House release
4 0 1  B R A N D  M EN T I ON S  ·  A U G  2 0 2 5

Syndicated as an article, slides, and video, on
sites including YouTube, Vimeo, Calameo, and
News Channel Nebraska.

November Open House release
3 8 4  B R A N D  M EN T I ON S  ·  N OV  2 0 2 5

Reached sites including FinancialContent and
MyMotherLode.

A N  H O N E S T  R E A D

Most syndication sites are small, so the value isn’t any single placement. It’s volume and variety: hundreds
of independent mentions of the business name, their locations, and their community work, the kind of
outside signals AI tools can draw on when deciding who to recommend.
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